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2014 Breastfeeding Awareness Month Project Evaluation 

Project Overview 

August Breastfeeding Awareness Month was an area-specific marketing campaign promoting 

breastfeeding as a vital health activity. Collaborators included Healthiest Weight Florida, the Florida 

Women, Infants and Children (WIC) Program, the Bureau of Chronic Disease Prevention, Healthy Start 

and the Florida Childcare Food Program. The campaign, featured on the Healthiest Weight Florida 

website, provided materials that focused on awareness with four different target areas:  

1) Mothers and Families 
2) Employers 
3) Childcare Facilities 
4) Hospitals and Healthcare providers 

 

The downloadable marketing materials addressed the general benefits of breastfeeding as well as a 

number of accommodations and policies that facilities can implement in order to become more 

breastfeeding friendly. 

Objective 

The campaign’s objective was to increase knowledge and awareness of breastfeeding practices at home, 

in the workplace and with childcare and healthcare providers. In order to accomplish this, the campaign 

provided a variety of specialized materials, made available for download at 

www.HealthiestWeightFL.com/breastfeeding (Appendix 1).  

Upon evaluation of the web analytics results, the following conclusions were made: 

 The Breastfeeding and Work: A Guide for Moms resource had the largest reach in the 
breastfeeding community with a total of 10,722 downloads, 7,000 more downloads than any 
other material made available. 

 Individuals were more interested in the subject of breastfeeding in the workplace than the other 
three areas of focus. The top three downloaded products were employer and workplace related 
materials. The second highest area of interest was childcare facilities. 
 
 

http://www.healthiestweightfl.com/breastfeeding
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 Site visitors accessed the webpage primarily through the activities page of 
www.HealthiestWeightFL.com rather than the direct URL of 
www.HealthiestWeightFL.com/breastfeeding, a result of the URL not being live upon launch of 
the campaign. 

 Visitors downloaded the same material multiple times. On average there were roughly 10 
downloads per page visit. 

 

Web Trends Data 

Most Downloaded Materials   

Title of Product August Downloads Total Downloads 

Breastfeeding and Work: A Guide for Moms 9,998 10,722 

Tools for Moms Returning to Work 2,915 3,233 

Employee Rights Workplace Flyer 85 128 

Feeding Tips for Breastfed Babies in Childcare 
Facilities Magnet 

59 109 

 

Webpage Outreach    

Time Frame Total visits Visits Via Activities 
Page 

Visits Via URL 
Redirect 

August 2014 949 772 177 

August 2014 – November 2014 1297 1050 247 
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Appendix 1 – Website Screenshot 
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Appendix 2 – Selected Resource Materials  

Resource 1: Breastfeeding Your Baby (provided in English, Spanish and Creole) 
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